
How to Get Your Indie Game 
Seen at PAX Aus



In the spirit of reconciliation, we acknowledge the 
traditional custodians of country throughout Australia and 

their connections to land, sea and community. 

We pay our respect to their elders past and present, as it 
is their knowledge and experience that holds the key to 

the success of future generations. We extend that respect 
to all Aboriginal and Torres Strait Islander peoples today.
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New Marketing Opportunities

New Leaf Package

• One dedicated post across the below 
PAX Aus social media channels (150k 
followers)

o Facebook (feed & story)
o Instagram (feed & story)
o X

Bonanza Package

• One dedicated post across all the 
below PAX Aus social media channels 
(250k followers)

• An additional Spotlight post 
highlighting the story behind your 
game, where the idea came from, how 
it was developed, and about the 
developers.

o Facebook (feed, story & reel)
o Instagram (feed, story & reel)
o X
o Threads
o Bluesky
o TikTok
o YouTube Shorts

Commitment

• High resolution logo suite jpg or png
• Game blurb 50-100 words
• Links for inclusion (website, socials, 

Steam)

Commitment

• High resolution logo suite
• Game blurb 50-100 words
• Links for inclusion
• GOOD quality video content 60 secs

o Video featuring you, discussing 
your game, where it came from etc.

o Game trailer

https://www.tiktok.com/@batographygame?_r=1&_t=ZS-96XGChd38fF
https://www.tiktok.com/@batographygame?_r=1&_t=ZS-96XGChd38fF


New Marketing Opportunities – Submissions

https://app.smartsheet.com/b/form/019e39e84bb079d18e
4f0da6b1a1451f



• Create An Inviting Stand Space!
A dash of fabric, fairy lights (steady 
on, slow fade only) or decorative 
props go a long way to make your 
stand more inviting. Feel free to get 
weird and lean into your game’s story 
(as long as it follows our six rules of 
PAX!)

• Attract with trinkets & 
merch
If someone resonates 
with your game, they will 
proudly rep it with merch. 
Have a simple stand set 
up, people love 
supporting indies.

• Activate on your stand!
Throw a dice, spin a wheel, 
follow us on social media to 
win a prize -  a game code. 
Turn your booth into an 
activation space and make 
use of a QR code to send 
people to your Wishlist or 
social channels. 

• Utilise the power of social media
X is the #1 used platform for the ANZ 
gaming community. Make sure you 
get involved in the community around 
our #paxaus and @paxaus 
engagement points, and promote 
your attendance in advance. We 
suggest you engage on the below 
socials, are these are most actively 
used by our content creators;

• X (formerly Twitter)
• Instagram (feed + stories)
• TikTok

• Invite PAX affiliated content 
creators to your stand!
PAX invite over 500+ content creators 
to the event, who all want to hear 
about and play your game!
Content Creator and Media badge 
holders have access to Media hour, 
Friday 9am – 10am before the show 
opens. This is the perfect time to get 
dedicated quiet time to promote your 
game and do interviews. Consider 
doing some outreach on social in 
advance!

• Reach out to local media / 
journalists
There are plenty of Aussie journos 
who would love to hear from you! 
Many write PAX Aus recaps so why 
not connect and make yourself 
known? These badge holders have 
access to the media hour, Friday 
9am – 10am. Here are some 
examples; 

• Player2.net.au
• Qualbert.com
• Press-start.com.au
• theindiebrew.com.au
• Gameshub.com

Stand Promotion 101



QUESTIONS?
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